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In October a new, fourth runway will open at Frankfurt 
Airport, an event long awaited by scores of airlines, 
millions of travellers and countless businesses in Germany 
and beyond.  On budget and due to open on time, the 
€4 billion Airport Expansion Program to build a New 
Northwest Runway is an achievement all too rare in 
European aviation nowadays. The German government 
recognises the benefits that the expansion will achieve 
with a 50 percent boost in total runway capacity at one of 
the world’s most important aviation gateways.

Unfortunately, what ought to be a cause for celebration is 
instead a cause célèbre, triggering a formal protest by the 
United States and widespread concern in aviation circles.  
The reason?  In an implicit Faustian bargain with protestors 
who had violently obstructed earlier airport construction, 
officials in the German state of Hesse decided from the 
outset to couple the construction of the new runway with 
a near-total ban on late night flying, dealing an especially 
crippling blow to air cargo operators.  Reading the 

political tea leaves, FedEx exited from Frankfurt, shifting 
its German operations to Cologne – following DHL, which 
earlier moved its hub from Brussels to Leipzig because of 
ever-tightening limits on night flights. 

Two aspects of the Hessian decision are troubling.  First, 
the new restrictions on night flights would appear to have 
been decided without a meaningful weighing of costs and 
benefits, directly contravening the ‘balanced approach’ 
to noise management that was unanimously endorsed by 
Germany and the other member states of ICAO.  Second, 
the Hessian authorities have decided to give preference 
to Frankfurt-based airlines when allocating the handful 
of slots available each hour for take-offs and landings 
between 11 p.m. and 5 a.m. 

Long one of Europe’s busiest airports, Frankfurt has 
played a critical role in stimulating the German economy 
and German exports.  The new ban on night flying will 
undermine Frankfurt’s ability to fulfill this function in the 
future.  Moreover, the Hessian decision to put local politics 
ahead of rigorous cost-benefit analysis, to bypass the ICAO 
‘balanced approach’ and to discriminate in favor of German 
airlines sets a troubling European precedent that could 
spread to discriminate against foreign carrier competitors 
and limit the choice they provide to businesses and 
consumers.  It is no surprise that litigation over the fourth 
runway continues in the German courts and that countries 
such as the United States have lodged objections.

An unbalanced approach to noise at Frankfurt

In 2010 trade between China and Africa was valued at 
over US$100 billion with trade in the first half growing 
by more than 65 percent year-on-year. With close to 
1 million Chinese residing in Africa and 1,600 Sino 
enterprises investing in Africa, connectivity and efficient 

transportation links are vital to the flow of people, goods 
and services. 

Emirates’ multiple daily connections between Beijing, 
Guangzhou and Shanghai and 17 African cities is 
providing faster connections and new opportunities for 
Chinese and African businesses.

On every flight to Casablanca there are Chinese energy 
and infrastructure executives and traders – helping to 
build a modern city and buying Moroccan primary 
goods bound for Guangzhou and Shanghai factories. In 
2010/11 over 13 percent of Emirates’ traffic connecting to 
Casablanca originates in China.  

Nigeria’s development is being fuelled by an estimated 
US$6 billion worth of Chinese investments in key sectors 
such as energy, financial services, manufacturing and 
technology. In 2010/11 Emirates carried over 32,000 
Chinese workers between China and the Nigerian capital 
of Lagos along with over 500 tonnes of high-valued 
exports, including IT and mining equipment.

The new Silk Road
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Open Sky: they said it best…
Each issue Open Sky brings you the best quotes from our perspective on 

liberalisation, alliances, aeropolitical protection, free and fair trade, economic 
policy and global business.

“A reliance on subsidies leads to a lack of transparency that isn’t seen in other global hubs. EU carriers, naturally, 

are feeling intimidated by the amount of growth in the Gulf region and they are fearful of subsidised Middle 

Eastern carriers, knowing they will be unable to compete. Most of our region’s carriers are self-sustaining 

operators, but one or two are not and the perception that Gulf states unfairly subsidise their airlines tarnishes the 

reputation of us all.” – CEO of Maximus Air Cargo Fathi Buhazzi, Arabian Business, 17 August 2011.

“The argument that the Gulf hubs are dominated by sixth freedom traffic hardly holds water in the 21st century. As 

far back as the 1950’s, in combining third and fourth freedom traffic rights an Icelandic non-IATA airline undercut 

IATA- agreed fares across the Atlantic and also generated stopover traffic. KLM has exploited Amsterdam as a sixth 

freedom hub for decades, generating traffic flows well above ones which would be reflective of the Netherlands 

population alone. Singapore’s hubbing opened up air services between Europe and Australia. Charles de Gaulle, 

Frankfurt and Heathrow are major transit hubs today. But when a potentially stronger hub competitor, Dubai, 

emerges on the scene, western air carriers and their regulators balk.” - Chris Lyle, Chief Executive of Air Transport 

Economics, August 2011.

“Liberalisation has led to more connectivity, lower fares and better services for the consumer. Look at the profile 

of the Indian passenger. Look at the better airports and the benefits of competition to the passenger. Earlier only 

45 Indian cities were connected by air, today more than 100 are. Ten lakh [1 million] new jobs have been created. 

Look at the growth of the aviation sector holistically. It can’t be split into compartments.” -- Former Civil Aviation 

Minister, Praful Patel, Economic Times, 9 September 2011.

“The airline industry faces daunting levels of taxation and regulation, and not addressing these matters quickly 

stifles our ability to further drive economic growth and puts us at greater risk to foreign competition.” - Air 

Transport Association CEO Nicholas Calio, August 2011.

“The A380 is a stimulus package with wings - despite the teething problems that the new Airbus program had at 

its launch. Emirates, the biggest customer for the largest passenger airliner in the world, has now figured out the 

economic effects of the aircraft. The company has ordered jets from the A380, A330 and A350. The production of 

these three Airbus aircraft create over 300,000 direct and indirect jobs worldwide.” – Der Welt, 11 September 2011.

“They [the Canadian people] understand that our standard of living and future prosperity depend on us deepening 

and broadening Canada’s trade relationships. They understand that economic growth, driven by trade, allows 

them to pay off their mortgage, fund their children’s education, save for retirement, and take the occasional well-

deserved vacation.” – Canadian International Trade Minister Ed Fast, Calgary Herald, 16 August 2011.

“The campaign against the Middle East airlines is led by Air France/KLM and Lufthansa.  (One can’t help wondering 

whether KLM appreciates the irony of their involvement).  Their arguments are well known and it is not the 

intention to repeat them again here.  However, the tactics being employed are of interest…. How different the 

world seemed only a few years ago.  Then European carriers, through the same Association of European Airlines 

which is now the focus of opposition to further liberalisation,  led the way in producing a free market mandate 

for the EU’s negotiations with the US.” - Barry Humphreys, Chairman of the British Air Transport Association in 

Airline Business, September 2011. 

“The current APD regime is discriminatory against long-haul travel, with long-haul duty rates set at many multiples 

of the short-haul duty. This discrimination makes little economic sense for the UK, as long-haul visitors spend, on 

average, more than twice as much while they are in the UK than short-haul visitors.” – Oxford Economics report 

commissioned by U.S. airlines - American, Continental/United and Delta, July 2011. 



The Emirates Group released its first Environmental Report 
in August. Covering the 2010-2011 fiscal year, the audited 
report analysed environmental performance data from 
a range of Group activities, including airline operations, 
dnata’s cargo and ground handling businesses and a wide 
range of commercial activities on the ground – from 
engineering to catering. 

One example of Emirates’ commitment to fuel efficiency 
is the recent participation in the INSPIRE (Indian Ocean 
Strategic Partnership to Reduce Emissions) programme, 
with two test flights - one from Dubai to Brisbane, the 
second from Perth to Dubai. The aim of the INSPIRE 
initiative is to gauge the improved environmental impact 
of a ‘perfect flight’ - minimising on-ground delays, using 
expedient taxi and runways, conducting gradual climb and 
descent paths – while flying direct optimum routes based 
on existing meteorological and airspace conditions.

The results from these two flights resulted in a combined 
total saving of over 6,250 litres of fuel and more than 
16,000 kilograms of carbon dioxide emissions. Since 2003 

Emirates has worked with the air traffic service providers 
for flights to Australia and the emission savings of such 
operations over a five year period equate to potential 
savings of 9.6 million litres of fuel and 24,268 tonnes of 
carbon dioxide emissions. In 2011, based on an estimated 
63 flights per week, approximate savings for the year 
would be in the order of 2.47 million litres of fuel and 
6,850 tonnes of carbon dioxide.
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26% better than the global airline average

The headline figure was that Emirates’ carbon dioxide emissions efficiency figure of 0.75kg per 
tonne-kilometre (TK) is 26 percent better than IATA’s fleet average. 

Other significant highlights in the report include: 

• An airline fuel efficiency figure of 4.12 litres per 100 passenger-kilometres (PK). 

• 3.3 million kilograms of on-board waste recycled by dnata and Emirates Flight Catering. 

• dnata Freight Gate 5 opened as the first carbon neutral warehouse in the Middle East. 

• 175,000 trees planted at the carbon neutral-certified Wolgan Valley Resort and Spa in Australia. 

• Fauna and flora improvements via the sponsorship of the Dubai Desert Conservation Reserve, which represents over 
5% of Dubai’s land area. 

• Benefits from the opening of the Dubai Metro station at Emirates Group Headquarters. 

• Winner of the 2010 Middle East’s Responsible Tourism Award at the World Travel Awards.

Environmental Performance
Emirates Airline - Environmental Data   
Metric1 Unit 2010-11 Verified2

Jet fuel consumption tonnes 5,619,791 P

Carbon dioxide (CO2 ) emissions tonnes 17,702,341 P

Fuel efficiency L/100PK 4.12 P

 L/FTK 0.225 P

 L/TK 0.30 P

CO2 efficiency  g CO2/PK 101.83 P

 g CO2/FTK 556 P

 kg CO2/TK 0.749 P

Nitrogen oxides (NOx) emissions tonnes < 3,000ft 7,252

Unburnt Hydrocarbon (UHC) emissions tonnes < 3,000ft 445

Aircraft compliant with ICAO CAEP/6 

Emissions Standards % 100

Noise Efficiency Factor – Takeoff (NEF-T)  dBkm2/TK 1.985

Noise Efficiency Factor – Landing (NEF-L) dBkm2/TK 0.572

Aircraft compliant with ICAO Chapter 4 

Noise Standards % 100

Fuel jettison events number 11

Fuel jettisoned tonnes 216

Emirates Group – Total CO 2 Emissions
CO2 from Flight Operations tonnes 17,702,341 P

CO2 from Ground Operations tonnes 698,265

Total Group CO 2 Emissions tonnes 18,400,606

Emirates Group - Ground Operations Environmental Data  
Metric1 Unit 2010-11

Energy Use MWh 612,917

Associated CO2 Emissions tonnes of CO2 429,042

Energy use per head of staff3 kWh/head/day 41.7

Water Use ML 5,267

Associated CO2 Emissions tonnes of CO2 79,014

Water use per head of staff3 litres/head/day 358

Waste to Landfill tonnes 100,984

Associated CO2 Emissions tonnes of CO2 100,984

Waste per head of staff3 kg/head/day 6.8

Recyclables Collected tonnes 4,917

Recycling rate (compared to waste to landfill) % 4.87

Recycling per head of staff3 kg/head/day 0.3

Emirates Group Ground Transportation – Dubai
Diesel consumption litres 21,201,855

Petrol consumption litres 6,515,440

Total fuel consumption (ground)  litres 27,717,295

Fuel consumption per head of staff3 litres/head/day 1.89

CO2 emissions tonnes 89,225

1  For definitions of the metrics in this table, please see the Reporting Guidelines and 
Methodology section on page 82.

2  The metrics marked Pare covered by PwC’s assurance procedures 
 (see PwC assurance report on page 90).

3  Emirates, dnata and EFKC Dubai-based staff only (40,272 as of 31 March 2011) 
    – this excludes subsidiary companies.

Environmental Performance
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The Emirates A380.
Uses less to move more.

Learning from nature and using the latest technology – the Emirates 

A380 is eco-efficiency at its best. Using less fuel to carry more 

people, further and quieter than ever before. Just some of the 

reasons why we operate more A380s than anyone else.

Fly Emirates. Keep discovering. 

25% lightweight materials75g CO2 per 100 passenger km25% less emissionsLow noise



Emirates recently commissioned an economic impact  
study to quantify our role in supporting the Austrian 
market, following a very public opposition campaign by 
Austrian Airlines.

Austria-based con.os has found a significant boost of 
trade, tourism and new jobs will result from Emirates 
increasing its services from Dubai to Vienna to 13 flights 
a week in April.  The expansion, up from seven flights 
a week, will push Emirates’ contribution to the Austrian 
economy to more than 5,000 new jobs created, while 
adding €219 million to Austria’s GDP.

This growth will come from a total of 30,700 tourists 
brought to Austria per year under its expanded operations. 
Related spending from tourists flying on Emirates will be 
€337 million per year as a result.

In March, Austrian Airlines attempted to prevent Emirates 
from expanding our services. Austrian is a subsidiary of 
Lufthansa and a member of Star Alliance, which are two 
entities pursuing a coordinated campaign to block new 
market entrants, such as Emirates, from competition.

In opposing our growth plans, Austrian Airlines argued 
that such an expansion would be harmful for itself and 
for Vienna as a business location. (Never mind that the 
Austrian airline was subverting the aspirations of Vienna 
International Airport and its marketing slogan, “Open for 
new horizons”).

But as con.os pointed out in its report, Emirates has 
done the opposite. Its services now connect the Austrian 

economy with 53 new destinations, via Emirates’ hub in 
Dubai, that are not served by Austrian or any other airline 
flying to or from Vienna. These previously untapped 
markets make up an overwhelming proportion of the end 
markets for Emirates passengers, totalling 80 percent of its 
traffic to and from Vienna.

One of the biggest contributions from Emirates has been 
in boosting the Austrian tourism industry, which accounts 
for 10 percent of the country’s GDP. Some 13 percent of 
Emirates’ passengers into Vienna are from the Middle East, 
which boasts a growing tourist base that ranks among the 
highest spending in the world. On average, every tourist 
from the Middle East that Emirates carries into Vienna, 
including significant numbers of passengers from Iran, 
Kuwait, and Saudi Arabia, spends more per day (€450) 
than other tourists and stays longer (4.1 days), for an 
average trip expenditure of €1,845. 

Emirates’ services have clearly played a role in Austria’s 
2010 tourist season, when it welcomed more visitors from 
the Middle East than Switzerland for the first time. Another 
element of the Austrian economy expected to receive a 
boost is exports, which require regular air links in order 
to thrive. Every day, Emirates carries 11.4 tons of goods 
out of Vienna to Dubai and onward destinations, including 
high-value glassware, alternative energy technology and 
furniture. More Emirates flights will create more weekly 
cargo capacity, leading con.os to conclude: “Austria, as 
a nation exporting high-quality products, will definitely 
profit from increased flights of Emirates.”

Emirates and Austrian Airlines do directly compete on six 
routes from Vienna, such as Bangkok, Delhi and Tehran. 
But as the study notes, despite operating into Austria 
since 2003, Emirates holds a marginal market share of six 
percent on these routes, while Austrian Airlines enjoys a 58 
percent market share.

Getting beyond the spin in ‘Austria’s 
best interests’

10

Economic impact of Emirates’ 13 weekly flights to Vienna  

5,186 jobs  
in Austria 

¤219 million  
added to  

Austria’s GDP 

¤1,845 average  
spend per trip  

from ME tourists  

30,750 tourists  
to Austria 
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.... from a tourism perspective
How important is tourism to the Austrian 
economy? 

Austria is a tourism nation. Although we are a very 
small country with only 8.4 million inhabitants, 
we hosted 33.4 million  international guests who 
accomplished 124.9 million overnights in 2010. 
According to UNWTO figures, Austria has been 
ranking amongst the top 15 destinations worldwide 
when it comes to international tourism arrivals and 
international tourism receipts for the last 10 years.      
In 2010, Austria ranked third in tourism revenues     
per capita.

How important is the Middle East as a 
source of tourism spending in Austria? 

The Middle East is the fastest growing overseas market 
for Austrian tourism. The number of guests from this 
region has quadrupled in the last 10 years. 2011 will be 
another record year and we confidently expect more 
steady growth in the future. Also, guests from the 
Middle East are the “biggest spenders” when it comes 
to accommodation during their stay in Austria. More 
than 65 percent of our guests from this region choose 
to stay in a four or five-star hotel.

How do foreign airlines fit into your 
strategy to boost Austrian tourism? 
Also, how do you measure the impact of 
new air links into Austria on the tourism 
industry?

The growth in arrivals from the Middle East would have 
been impossible without airlines believing in Austria 
as a tourism destination: the number of direct flights 
to Vienna out of the GCC has increased from three per 
week to 27 per week in the last eight years only. Every 
passenger who flies to Austria with a Middle Eastern 
airline will most likely stay and spend money in our 
country - so the positive impact of new air links is 
quite obvious.

What role does Emirates play in 
supporting the Austrian tourism 
industry, and what are the ways this is 
measured? 

Most of our guests from the Middle East come to 
Austria either through Vienna or through Munich 
airport. Currently Emirates flies to Munich on a double 
daily basis and to Vienna 13 times a week. This makes 
it the airline with the biggest passenger capacity 

out of the GCC. Also, Emirates has been a partner 
in promoting Austria as a tourism destination ever 
since its first flight to Vienna. We have been realising 
joint B2C campaigns, press trips and joint roadshows 
for the travel trade together on a yearly basis. I am 
already looking forward to be “on tour” with Emirates 
to present new destinations and products to the trade 
again next March.  

From your perspective, how do you 
feel about aviation liberalisation and 
competition? 

I think every industry benefits from competition. This 
is true for tourism and I am sure it is also true for the 
aviation business. For a destination like Austria the 
equation is quite simple: the bigger the passenger 
capacity to Austria, the more guests we can potentially 
welcome in our country.

Klaus Ehrenbrandtner

Middle East Director 
Austrian National Tourist Office
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Fast facts

Please visit our website for more information on our public affairs and environment activities
www.emirates.com or write to us pea@emirates.com Printed on 100% 

recycled paper

•  Financials Airline (2010/11) Revenue USD14.8 billion,  profit USD1.5 billion

•  Fuel costs (2010/11) USD4.6 billion

•  First flight 25 October 1985

•  Longest flight Dubai - Los Angeles (16 hours 30 minutes) 

•  New routes (2011/12) Baghdad, Buenos Aires, Copenhagen, Dallas, Dublin,  

 Geneva, Rio de Janeiro, Seattle and St. Petersburg 

•  A380 fleet 16 (on order 74)

•  A380 routes Auckland, Bangkok, Beijing, Hong Kong, Jeddah,  

 London Heathrow, Manchester, New York JFK,

 Paris, Seoul, Shanghai, Sydney and Toronto

•  Aircraft in fleet 157

•  Number of destinations 114

•  Passengers (2010/11) 31.4 million

•  Cargo (2010/11) 1.8 million tonnes

•  Passenger Seat Factor (2010/11) 80%

•  Employees (Airline) 33,480

•  Nationalities 163

•  Aircraft on order 195

•  Recycling at our Dubai operations (2010/11) 4,917,000 kgs

•  Financial Auditor PWC 
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Central to Emirates’ worldwide partnership with the Rugby World Cup 2011 is the 
promotion of ‘destination New Zealand’ across our network.  

Emirates is bringing the ‘New Zealand 100% Pure’ experience to life on every flight. 
Partnering with long-term supplier of wines for its premium cabins, Marlborough 
based Isabel Estate, to produce 850,000 miniature bottles of the New Zealand’s 
finest Sauvignon Blanc, which will be served on Emirates’ flights for the duration of 
the tournament.

So what does 850,000 bottles of wine mean to a small vineyard? The creation of 
seven jobs, 12-hour bottling runs, new production capabilities and 20 shipping 
containers of ‘destination New Zealand’ to capture the taste buds and imagination of 
Emirates’ passengers.

Isabel Estate proprietor, Michael Tiller said, “from regional New Zealand to being 
served across Emirates’ global network, gives a small vineyard unmatched exposure, 
which is boosting our business and creating new jobs, investment and opportunities 
in the process”.

Emirates has been advertising across the global network and building on the 
2.25 million passengers it has carried on its 28 weekly flights to Auckland and 
Christchurch over the past three years.

Bottling the Rugby World Cup

http://www.emirates.com/english/about/public_affairs/public_affairs.aspx
mailto:pea@emirates.com

